
SPONSORED CONTENTWEBSITE
PRODUCT OR CONTENT LAUNCH 

Included in the package:
•	 An image of your choice 
•	 Supply 300-500 words 
•	 Promoted on our social media channels 

PREMIUM PRODUCT OR  
CONTENT LAUNCH  

Included in the package:
•	 An image of your choice 
•	 Supply 300-500 words 
•	 A video or download sheet integrated  

within your article
•	 Promoted on our social media channels.
•	 Featured in Global Highways as a 150 word 

printed editorial, including a product photo 

FOCUS FEATURE 

Included in the package:
•	 Images of your choice 
•	 Supply 1500 words 
•	 A video or download sheet
•	 Promoted and boosted on our social  

media channels and eNewsletters 
•	 The feature will also appear on the  

homepage within “featured articles” and  
under highlighted content on nearly every  
page within slider advert
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In an industry constantly seeking information such as data sheets, case studies, and product details, 
content marketing provides a fresh and engaging layer to your campaign. 

By sharing valuable insights, you not only help industry professionals excel in their work but also 
position your company as a thought leader and expert in the field. 

All sponsored content will be prominently featured in the Features or Products sections for one month, 
then archived for an additional 12 months, ensuring long-term visibility. It will also be promoted across 
our website, eNewsletters, and expanding social media channels.

Cost per month

Cost per month

Cost per month



SPONSORED VIDEO

With video now the most dynamic information source across all digital and social 
platforms, placing your video in a prime position on www.globalhighways.com  
is a powerful and cost-effective way to garner response and build awareness.

A. PREMIUM VIDEO POSITION

Positioned in a prime slot at the top of 
the homepage as well as video lists on 
the site. The video will appear in a prime 
position for 1 month and then archived 
and available for a further year.

B. STANDARD VIDEO

Your video will be hosted on the 
homepage and in the video lists. 

PRODUCT WALK AROUND/SITE 
REPORT VIDEO POA

Hosted by one of our experts, 
the product walk around will be 
professionally filmed and edited by our 
production department. The video will be 
hosted in a prime slot on the home page.

INTEGRATED VIDEO CONTENT 
IN THE DIGITAL ISSUES OF 
GLOBAL HIGHWAYS POA

There is an opportunity to host  
video content in the digital issue of  
Global Highways. The video can be 
hosted amongst relevant content or 
hosted on a bespoke branded page.

GLOBALHIGHWAYS.COM 11
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B

Cost per month

Cost per month
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WEBSITE BANNERS

G. SPECIAL POSITION – CATFISH BANNER 
(One advertiser per month)

G

A

B

C

D

E

F

A. LEADERBOARD  
(Max 3x Advertisers)
Cost per month:
Desktop size: 728 x 90
Responsive size: 300 x 100

B. MPU 
(Max 5x Advertisers)
Cost per month:
Desktop size: 300 x 250
Responsive size: 300 x 250	  

C. MINI MPU 
(Max 3x Advertisers)
Cost per month:
Desktop size: 300 x 100
Responsive size: 300 x 100

D. MPU PREMIUM 
PRODUCT LAUNCH 
(Max 1x Advertiser per month) 
Cost per month:
Desktop size: 300 x 250
Responsive size: 300 x 250

E. MPU 
(Max 5x Advertisers)
Cost per month:
Desktop size: 300 x 250
Responsive size: 300 x 250

F. MINI MPU 
(Max 5 advertisers)
Cost per month:
Desktop size: 300 x 100
Responsive size: 300 x 100

This is the most visible position on the website and  
effectively becomes part of the website, as it is constantly 
on-screen, even when visitors scroll the page or change 
pages. This is the most impactful position on the website,  

as it is exclusive to one company per month.

Cost per month: 
Desktop size: 728 x 90 pixels

Responsive sizes: 300 x 100, 300 x 50, 600 x 75 pixels

The Catfish banner floats above published  
content on the website.
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l	 January 8th and 22nd
l	 February 5th and 19th
l	 March 5th and 19th
l	 April 2nd, 16th and 30th
l	 May 14th and 28th
l	 June 11th and 25th

Why use our eNewsletter? 
Our digital database of industry professionals consists 
exclusively of people who have subscribed to one of our 
print magazines, eNewsletters or DailyNews online bulletins, 
or who have attended an industry event where we have 
supplied the official communications; many are also members 
of a relevant professional industry association. 

2026 eNEWSLETTER DATES

GLOBALHIGHWAYS.COM 13

eNEWSLETTER BANNERS

43,942* 
GLOBAL 
AUDIENCE

*Publisher’s own data

l	 July 9th and 23rd
l	 August 6th and 20th
l	 September 3rd and 17th
l	 October 1st, 15th and 29th
l	 November 12th and 26th
l	 December 10th

TO DISCUSS SPECIFIC 
REQUIREMENTS,  
PLEASE CONTACT:

Graeme Mcqueen 
Head of construction sales 
E: gmcqueen@ropl.com  
T: +44 1322 612069  
M: +44 7833 445592

(eNewsletter banner size: 300 x 125 pixels)

Only 5 banner positions available per eNewsletter.

One premium banner which always appears first. 
Price: 

Four regular banners that appear in order of booking. 
Price per banner: 
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ABDUL RAB 
SIDDIQI   

Bangladesh & 
Pakistan Contributor

MUNESU 
SHOKO   

South African 
Contributor

PARTHA 
BASISTHA   

Indian 
Contributor

SHEM 
OIRERE   

East African 
Contributor

PAULA 
CHAPPLE   

South American 
Contributor

PETE 
KENNEDY   

North American 
Contributor

MAURO 
NOGARIN   

Latin American 
Contributor

KRISTINA 
SMITH   

Materials  
Specialist

MIKE 
WOOF  
Editor

DANIEL 
EMMERSON  

Sales  
Director

GRAEME 
MCQUEEN   

Head of 
Construction Sales

SARAH 
BISWELL   

Head of Digital

GEOFF  
HADWICK   

Editorial  
Director

ALAN 
CANSICK   

Data & Marketing 
Manager

ROGER 
ADSHEAD   
Publishing 
Director

FULVIO 
BONFIGLIETTI   

Sales  
Manager, Italy

FAUSTO 
OLIVIERA    

Sales Representative 
Brazil

DAVID 
ARMINAS  

Deputy Editor

THE INFORMED AUTHORITY

GLOBAL TEAM



DESIGN • CONSTRUCTION • MANAGEMENT AND MAINTENANCE OF THE WORLDS ROAD NETWORKS
THE LEADING INFORMATION RESOURCE FOR

Global Highways’ writes about new technology and best practice for all aspects of road, bridge and  
tunnel construction and maintenance, through to their safe operation and management.

l 6 ISSUES PER YEAR    l BI-MONTHLY eNEWSLETTERS    l 4 ANNUAL REPORTS    l FREQUENTLY UPDATED WEBSITE

WWW.GLOBALHIGHWAYS.COM

SCAN QR CODE TO REGISTER  
FOR YOUR FREE SUBSCRIPTION!

FREE 

SUBSCRIPTION!

A N A L Y S I N G  T H E  L A T E S T  T E C H N O L O G Y ,  P R O D U C T S  &  S E R V I C E S

ROADROAD
TECHNOLOGY

Evolution Road: EV charging and 
surface disturbance

Using BASF’s reactive isocyanate-based modi� er 
B2Last to improve life-cycle performance

The colourful way to mitigate the 
urban heat-island effect

p25p12 p29

EMBEDDED IoT 
ROAD SENSORS 
FROM VAISALA p32

Q4 2024   ISSUE 10www.worldhighways.com DIGITALISATION
IN CONSTRUCTION

The Maybach mining heap:
onsite with Komatsu in Germany

Digitalisation and modelling for the 
Lower Thames Crossing

Data for generating connected sites: 
Jennifer Thomson, CPO, MachineMax

A N A L Y S I N G  T H E  L A T E S T  T E C H N O L O G Y ,  P R O D U C T S  &  S E R V I C E S

Published by

Transformative 
power of 
standardisation

SUSTAINABLE
ROAD 
NETWORKS

FEBRUARY 2025

Published by

IT’S ALL ABOUT 
PROFIT, PEOPLE 
AND THE PLANET 

Published by

AUTOMATING OFF-HIGHWAY MACHINERY
PREDICTIVE MAINTENANCE BECOMES MAINSTREAM 
FACTORS OLD AND NEW DRIVE NORTH AMERICAN RENTAL MARKET
CONSTRUCTION EQUIPMENT MANUFACTURING ADOPTING AI AT PACE
THE DRIVE TO ELECTRIC CONSTRUCTION MACHINES
EMBRACING A MULTI-TECHNOLOGY STRATEGY

CONSTRUCTION EQUIPMENT 
AND TECHNOLOGY 2025
UNIQUE CONTENT AND INSIGHT FOCUSED ON KEY TRENDS IN THE 

GLOBAL CONSTRUCTION EQUIPMENT AND TECHNOLOGY MARKET FROM 
THE INDUSTRY’S BEST-INFORMED AND MOST INFLUENTIAL SOURCES

www.globalhighways.com www.aggbusiness.com

PURCHASING TRENDS: 
THE IMPACT OF MILLENNIALS

globalhighways.comglobalhighways.comglobalhighways.comglobalhighways.com

DESIGN, CONSTRUCTION, MAINTENANCE & MANAGEMENT OF THE WORLD’S ROAD NETWORKS

2025 VOL. 3

Bitumen 
technologytechnology
Advanced new solutions p46

globalhighways.comglobalhighways.comglobalhighways.com

ITALIAN
TECHNOLOGY at bauma

Italian companies once again showed their excellence at bauma, the world’s leading 
exhibition for the global construction equipment market. Companies including CASE, 
CAMS, Rehlko and MB Crusher are in the forefront of innovation when it comes to 
performance, environmental credentials and the economies of cost and time

Italian companies once again showed their excellence at bauma, the world’s leading 

Pushing the 
boundaries at bauma

©
 Film

foto | D
ream

stim
e.com

SPECIAL REPORT 2025

ITALIAN 
TECHNOLOGY 
AT bauma
Special report 2025 p21-33
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